
Delivering consistent 
experiences by having a 
holistic view of the customer

C U S T O M E R  S P O T L I G H T

Industry: Educational Technology

RESULTS

2 weeks
to implement the 
Salesforce integration

launched in 2 months

8 programs
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Giving teams access to customer  

experience data

D2L has customers in over 40 countries.  

The Canadian company’s clients include  

K-12 and higher education for remote  

learning and skills training for enterprises, 

healthcare, and government.

To continue delivering top-notch digital learning 

experiences, D2L wanted to build a 360-degree 

view of every user – across geographies, languages, 

and cultures. D2L’s first task was to identify their 

requirements for the new survey solution and 

evaluate new tools for customer sentiment.

The company’s previous survey solution was not 

fully integrated with Salesforce CRM, making 

it difficult to share sentiment data across the 

organization in a fast, timely, and reliable way. 

D2L needed better tools to listen and respond 

to end-user feedback, across multiple channels, 

so it could continue to deliver the best-in-class 

experiences for thousands of users each day.

D2L leadership asked the IT team to evaluate new 

capabilities that were out there. 

“Medallia ticked all the boxes in terms of some 

of the larger requirements we had: surveying 

capabilities, how we can support our clients, our 

language requirements, and our data privacy and 

security requirements,” said a Senior IT Project 

Manager at D2L.

Speedy, self-enabled integration

D2L needed a robust, flexible solution that could 

provide near-real-time feedback that’s automated 

and actionable – and could integrate with other 

cloud-based business applications. 

The Salesforce connector accelerated the 

integration between the CRM and Medallia. With 

that in place, D2L employees can now surface 

customer experience data in a cloud-based service 

that is already widely used. It also gives executives, 

salespeople, and managers a single source of truth 

for customer experience data, which can help 

teams make better decisions, faster.

S U M M A R Y

• D2L is a global leader in Learning Management System (LMS) software, 

delivering outstanding remote learning experiences through its cloud 

based D2L Brightspace platform.  

• The company needed a survey solution that could provide a 360-degree 

view of end users’ activities and preferences. 

• D2L chose Medallia’s survey solution and integration software for 

Salesforce as the best solution for sharing information across departments, 

launching the integration in two short weeks. 

• In just one month, D2L’s project team was able to create and launch 

surveys. In 2 months, all staff were able to create more surveys on their 

own and deliver more data broadly.

https://www.medallia.com/customers/
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About Us

Medallia is the pioneer and market leader in Experience Management. Medallia’s award-winning SaaS platform, the Medallia Experience 

Cloud, leads the market in the understanding and management of experience for customers, employees and citizens. Medallia captures 

experience signals created on daily journeys in person, digital and IoT interactions and applies proprietary AI technology to reveal 

personalized and predictive insights that can drive action with tremendous business results. Using Medallia Experience Cloud, customers 

can reduce churn, turn detractors into promoters and buyers and create in-the-moment cross-sell and up-sell opportunities, providing 

clear and potent returns on investment. www.medallia.com
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Receiving deeper customer insights at scale

D2L and Medallia worked together for 

two months on the initial implementation. 

The integration with Salesforce is a critical 

component to achieving an efficient survey 

process. Medallia’s integration with Salesforce 

empowers teams by putting important data 

gathered from surveys directly into the hands of 

their entire customer success team. 

Medallia’s Salesforce integration 
has allowed us to get more value 
from our systems. The Medallia 
team was super easy to work with. 
They cared. We weren’t just a 
client that they were onboarding, 
they were really invested in our 
success and you felt that.”

D2L

Senior IT Project Manager

“
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