
When you launch an innovative improvement to your customer experience, you want to be sure it’s the 

right one. That it meets your customers’ most pressing needs, and that it will have the desired impact. 

The problem is that evaluating the impact of creative improvements can take a lot of time, effort, and 

resources. Promising ideas can take a long time to identify and even then, how can you be sure what 

effect they’ll really have?

It doesn’t have to be that way.

Medallia Ask Now allows you to run fast, efficient A/B tests on targeted customer segments and 

get results immediately. You can quickly add questions about any customer experience innovation 

experiment to your existing surveys — all on your own. No backend work. No waiting. Simply log in to 

Medallia, choose an in-flight survey, and with one click, start asking your customers about your latest 

ideas — and see your results in real-time.

Medallia Ask Now

Customer-centric 
experimentation  
to drive continuous 
improvement
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Why Ask Now?

Run multiple real-world tests simultaneously across your organization. Ask Now gives you the  

capability to run as many tests as you want at the same time, so you can separate the best ideas  

from the rest.

Immediately ask questions without risk or hassle. With Ask Now, there’s no need to find new samples, 

set up spam rules, or worry about new survey branding designs when adding questions to existing 

surveys. Your new questions generate results instantly so that you can easily determine next steps for 

your new ideas.

Integrate your test results with existing tracking reports and dashboards. Medallia enables you to see 

the big picture by incorporating Ask Now responses into the overall feedback, so you can get a clearer 

understanding of what changes are most impactful to your customer experience.

Benefits of Medallia Ask Now

• Test Innovative Ideas 

Ask Now gives you the flexibility to add 

temporary questions to existing surveys that 

are targeted at select customer segments. 

This means that you can test a number of 

creative ideas on a smaller scale and get data 

to determine which ones will have the biggest 

impact before rolling them out broadly.

• Get Real-Time Insights 

Once your Ask Now questions are activated, 

you can start collecting feedback right 

away so that you have the data you need to 

quickly substantiate and implement success-

ful new initiatives across the entire company.

• Set Up Tests Quickly And Easily 

With Ask Now, you can add questions to 

existing surveys in minutes. Once you’ve set 

up your pilot, simply choose a survey program, 

add your questions, and segment out the 

appropriate target group. Then sit back and 

wait for the responses to roll in.

• Dive Deeper With Ad Hoc Questions 

You can use Ask Now to include any  

additional questions you want. For example, 

get a better understanding of how seasonal 

or short-term changes affect the customer 

experience by adding temporary questions  

to existing tracking surveys.
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Challenge

The luxury automotive sector has become 

increasingly competitive, with better products 

hitting the market every year.

Mercedes Benz constantly looks to differentiate its 

customer experience. Using Medallia, the com-

pany identified the dealership service experience 

as an area for potential improvement.

Case Study: Mercedes-Benz USA

Solution

Mercedes wanted to test a new initiative called Digi-

tal Service Drive, which made servicing cars fast and 

easy for customers. 

Using Medallia, the company tested the initiative at 

select dealerships and used customer feedback to 

understand its impact.

The tests allowed Mercedes to substantiate the initia-

tive’s success. The company is now rolling out Digital 

Service Drive to all of its dealerships in the US.

Identify an area for 

improvement in  

the customer  

experience journey.

Test the improvement on a 
specific segment group 
Using Ask Now, solicit 
targeted detail about 
those experiments by  
easily adding questions  
to an in-flight survey.

Get immediate  
substantiation with  
A/B testing.  
a. If the improvement     
 works, roll out to 
 the entire company.

b. If the improvement        
 doesn’t work, move       
 onto the next idea.

1. IDENTIFY 2. TEST 3. IMPROVE

How to Run A/B Tests with Ask Now



Medallia.com

About Medallia

Medallia, the leader in Experience Management cloud technology, ranked #15 in the most recent Forbes Cloud 100 list. Medallia’s 

vision is simple: to create a world where companies are loved by customers and employees alike. Hundreds of the world’s largest 

companies and organizations trust Medallia’s cloud platform to help them capture customer and employee feedback everywhere 

they are, understand it in real-time, and deliver insights and action everywhere—from the C-suite to the frontline—to improve 

business performance. Medallia has offices worldwide, including Silicon Valley, New York, Washington DC, Austin, London, 

Buenos Aires, Paris, Sydney, and Tel Aviv. Learn more at www.medallia.com.
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